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CHANGE and STABILITY�
(buildings are never finished) �
�
How can / does prefabrication 
take account of this reality? �
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We continuously 
cultivate 19th and 20th 
century building stock�
�
How does 
prefabrication help us 
in this work? �



Sweeny Sterling Finlayson &Co Architects Inc - Toronto. 

Behnisch 
Architects 
Hamburg 

Copeland/
Weinstein 
Architects - Seattle 

Kahri Architects - 
Helsinki. 

Residential Real Estate �
(designed for stability and customization) �
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Catamaran House in Moscow, 2005�
Reserve Architects / Vladimir Plotkin �
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Banner Building, Seattle, 1994�
Architect: Weinstein Assoc. �
Developer: Koryn Rolstad�
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Split Hendrick North / Amsterdam, 1998�
Architect: Joanna de Jager �
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NEXT 21/Osaka, 1996 – present�
NEXT 21 Design Team 
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Arabianranta / Helsinki, 2001�
Developer: Sato Development Company�
Architect: Esko Kahri 
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THE SOLIDS, 2010�
Stadgenoot / Amsterdam�
Architect: Baumschlager Eberle �
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PRODUCTION (on or off-site) should help 
MAKE VARIETY EFFICIENT�
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FIRST: Separated Regulations�
 •Base Building REGULATIONS�
 •Fit-out REGULATIONS 

YOUR.SPACE.KIT 

(Illustrations courtesy of John Habraken) 

SECOND: Separated Financing�
 •Base Building FINANCING�
 •Fit-out FINANCING 

THIRD: Separate Companies�
 •Base Building COMPANIES�
 •Fit-out COMPANIES 

THE ORGANIZING PRINCIPLE�
Recognizing the individual �
household as a party with �
power to act 



YOUR.SPACE.KIT systems and products �

Examples of 
products 
making 
production of 
adaptable fit-
out efficient, 
and of higher 
quality… �

Kendall | YOURSPACEKIT | ACSA Philadelphia | September 2012  
 
 



Matrix Tile System�
Infill Systems BV  �
The Netherlands �
�
Marketed in North America by my 
company:  Infill Systems US LLC�

Matrix Tile System�
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0-slope gray-water drains �

HEPvO waterless waste valve in 
place in the Matrix Tile �
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Matrix Tile System + CableStud�
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CABLESTUD�



How YOUR.SPACE.KIT delivers �
a “product/service” �
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(the base building can be modular construction or not…) �



YOUR.SPACE.KIT.INC.�
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An internet home planner with choices and costs… 
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Kendall / Lecture at the University of Montreal, August 31, 
2011 

CONCLUSIONS�

Eventually, an INFILL INDUSTRY will emerge, 
because of two distinct but related markets:�
�
1.  The market for serviced architectural infrastructure �
2.  The market for individualized fit-out �
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Our basic social unit should have its own domain �

WHY? �

1.  For the sake of efficiency �
 (no two families are the same, so trying to plan for variety in the conventional way is terribly ineffective) �

2. To harness the economic power of the family unit �
 (at all income levels) �



The market for YOUR.SPACE.KIT and its competitors, in 
new construction and adaptive reuse, is very large.�
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Questions? �
�
Steve Kendall, PhD (MIT’90) �
Ball State University�
�
Infill Systems US LLC �
http://www.infillsystemsus.com �
�
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